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Total number of Vistors Number of Booths

28

40,000+
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Summit and Workshop Media Value

International and Local Speakers

)
100+
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Digital and Social Media Impression
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A total of @ seminars were held, with speakers from the political, business, social, academic

and research sectors to seek good solutions for ageing issues.
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BOC Life Theatre Smart Ageing Zone

BRI T 245 EEEEREE) » REIER - BEERE -« £8RFAF o

7

A total of 24 special lectures and activities were held, covering financial management, medical

health, lifestyle and fashion, etc.
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Smart Ageing Workshop /
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A total of 22 sports experiences and workshops were held, including PADEL, light volleyball workshop,

N

picture book therapy workshop etc.
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Golden Age E-Triathlon Competition /
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e The first "Golden Age Triathlon E-Sports Competition” attracted nearly 300 Golden Agers

coming from Hong Kong, Mainland China, Taiwan and Singapore participating in the

competition. 60 finalists competed for the championship on-site and online.
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' S8 AN L5731 Visitors’ Analysis ////
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28 A TF88 Types of Visitors 4 RllGender

21.7% %A A =T Industry Professional

63.4% % Female

78.3% AT AT Public

36.6% 55 Male

E Agg

20.6% 4558LLF Aged below 45

32.3% b55EEE655% Aged 55-65

26.7% 65-755% Aged 65-75

15.8% 45-555% Aged 45-55

4.6% 75U Aged above 75




28 AN 531 Visitors’ Analysis ////
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LB m Occupation 112 Industry.

39.8% TEE Under employed 15.2% #1A Education

27% %1%8 Social Service

58.3% iR{K Retired

9.1% =f/f Finance 16.3% B Medical

9.4% T Commercial & Industrial 52% BB IT

1.9% #EZ Unemployed 5.7% ARFS Service 5.3% I %2 Engineering
3.5% HAth Others 3.3% ~AHZEFS Public Affairs

B2 Country.

96.6% &BE Hong Kong

3.4%
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Mainland China & Others* *Hh e iEER « BN~ NEX « RE ~ HIE « SEREREOEE

Others include the USA, Australia, Canada, Thailand, India, the
Philippines and Pakistan
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Overall satisfaction Content satisfaction Will recommend to others

2L GN 92%

o 92%

15.1% SREEH Silver Economy

e

Most Interested Topics

22.1% EBHHE RS Smart Ageing Technology

13.3% KEZ&RZEIRFS GBA Elderly Services

10.9%
AT AFHRER

Sustainable talent development in Elderly

18.3% F&&IE Elderly Care

8.1% REFER Elderly Catering 12.2% =& {¥E Senior Living
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&1£5,0005R 2025.07.03 -2025.08.02 2025.07.25 -2025.08.07
Total 5,000 posters (F£418 /4 weeks) H2i82 weeks, 2745Rpanels )
FIBHERATR | 148 TG EBR AT | H94008
Approx. 140,000 daily Approx. 4,000,000 daily
pedestrian impressions pedestrian impressions



IREEE Newspaper Advertisements ////
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e Advertisements were placed in major local newspapers before the exhibition. The circulation
reaches up to 700,000/day, reaching hundreds of thousands of readers
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S0 & @ Pre-event Press Conference
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Six weeks before the exhibition, we held a press conference for the "Golden Age Lifestyle

Survey 2025" and announced details of the Golden Age Exhibition and Summit. The number

of media news reports, not including forwarded news, exceeded 45, with a cumulative media

value of over HKS1.8 million.
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e Two weeks before the Expo, we conducted various

interviews on electronic media and recorded a 12-

episode radio promotion to further promote the Expo,

reaching tens of thousands of audiences
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Invited media to attend the opening ceremony, arranged interviews and distributed press

releases. The number of media news reports during this period, excluding forwarded news,
exceeded 60, with the cumulative media value more than 2.4 million.
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Digital and Social Media Exposure /
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eDM Digital Campaign Impression Social Media Impression
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S1ENEEEHFeature Posts from Partners ////
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e Participating and supporting organizations posted on their social media before and after the

exhibition to continuously increase public awareness to the exhibition.
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Gala Dinner & Smart Ageing Award 2025 Ceremon /
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More than 300 corporate executives, professionals and institutional representatives gathered

forindustry networking, knowledge sharing and new collaborative opportunities.
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The awardees of individual and corporates enjoy a publicity package —
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with a media value exceeding HKS1 million, including newspaper

advertising, outdoor advertising and radio publicity. e s
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- Golden Age Expo & Summit 2026
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