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AT@st Visitors’ Statistics
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ZEATE=H Feedback from Visitors
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86% K==t EEEESE R R 28 AR DABTEER
Overall Satisfaction Willing to exhibit again Willing to recommend The flow of people The audience was
the event is sufficient well-behaved

g N TSR =R E#F &L THS]F% Customer
Brand and Marketing Relationships and Market Insights

=5 BN ETE# T Customer

Relationships and Market Insights

78% 82% 80% 78% 82%
TREEER | EPRELRUMGE | TREHHHEN RERFMNHBNAIHEE | BhRELERR
REMRI > SEYBAES REME > SRGATIRET

2,40018 #e0RRa IR 1171f Ao rBESnNEE /®EMEEE



EEEE:. SxEHeiSttEE(E
Beyond the Expo: Creating Value Through Engagement
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Golden Agers, Families, Caregivers

B, s, 248

Government, Organisations, Academics

B2G B2C

EERSET, WS, B BoRERE  tLEAE SHE. DRIEETIOS
FEFREMAIMR Policy & Public & B E R
Survey Report Launch, . Golden Age Bazaar,
Summit, Seminars, Thought Social Smart Ageing Workshops,
Cross-Sector Leadership Exchange i 1 E-Sports, Lifestyle & Leisure
Leadership Innovation

B2B
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Industry &
Business Matching
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Exhibitors, Enterprises, Startups

200+EfL. BEEE. £HRRM. WHAKXE
200+ Booths, Guided Tours, Networking, Robotics Competition
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BOC Life 11t Golden Age Expo & Summit 2026
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Hall 3FG, Hong Kong Convention and Exhibition Centre
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IE=EHIE Summit Stage
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Nine seminars with leaders from Hong Kong,
Mainland China and overseas covered the silver
economy, Al applications, lifelong finance, integrated
medicine, and comprehensive care for an ageing

society.

s EIEIEES

P

KR



E= Exhibition
SRAERIE 200 [EREA, *EESERARMERHE. BEf#E. Over 200 booths covered six categories: retirement

BRI, RESE, REFEAEHERZTERFES wealth planning, healthcare, smart ageing technology,
=N lifestyle, housing, and elderly care.

B ERREEREHIIEERENIRTE, BIREREFENT The exhibition showcased the market potential of the
177, smart ageing industry.

Philippine
etirement

uthority




£i2™hEE Golden Age Bazaar

g [ERhE] | ERSEEEFY, WEEERMEM.  The new "Golden Age Bazaar" featured lifestyle
SEAM. SexE. ARER. BN AERRESE products including health supplements, medical

EmNEE, —hinEsiREEEN. supplies, smart appliances, cooking equipment, arts,
and sports, offering one-stop shopping for daily
needs.
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RIRASHRHRISE
BOC Life Smart Ageing Zone

ETHEIE 20 SEEREIEE), HEER. BERER. The zone hosted over 20 sessions covering finance,
FEFEFRSE, hasRATTSFE. healthcare, and lifestyle, tailored to the needs of
Golden Agers.
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HeEFREHMAKXE
Hong Kong International Health & Elderly Care
Robotics Competition

REDREE / BEANEBLE, BEREAREERER The competition had Corporate / Professional and
HBIFRIER R ERE DR, W TEERTEET Student categories, showcasing smart ageing
RIS solutions with presentations to expert judges.
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Golden Judges
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Over 200 "Golden Judges”, including users, caregivers,
and industry representatives, evaluated entries from a

real-user perspective to ensure practical solutions and
drive cross-sector dialogue.
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EiIBEERE 4.0 BERE
Smart Care Lab 4.0 Showcase Area

EiEHE RN E|BEEESR AT, EEERIEYE, The Lab trains students and Golden Agers, unites
M ERIREREE, RO ZmILERNHAIRE, cross-sector partners to build a community
EIRE IR R, ecosystem, and showcases co-created prototypes for

intergenerational inclusion.
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EES T {EY5 Smart Ageing Workshop

BEAMGES(E, SBKER). BRRERMZEHEWAIE  In partnership with organisations, we turned fun

ESOERIEENNANSG R, SBIERATSHFREMR  sports, arts, and social interactions into wellness
RN RINEEREL. interventions that encourage both physical health

and personal growth.
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SEHETEYS5 Smart Ageing Workshop
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Mixed Training Percussion & Saxophone Performances Pet Magic



SHEEE &k F_EEER=IREABRE
Smart Ageing Sports Zone &
2nd Golden Age E-Triathlon Competition

SERIFEIRELES), BREHRESENSITTEERS, 17 Combining innovative tech with sports, the event
FE AT MR, BIREN. boosts Golden Agers' wellness and vitality through
e-sports and interactive experiences.




JEES[= Experience Zones
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iS55 Guided Tours

Bl 30 IFEBEEE, MEVIP £#5E. NGO & [&#E  Organised over 30 tailored guided tours for VIP

F= | |, 5| ERRFEAEIEERAIFH S REEE=EE corporate leaders, NGOs, and Golden Judges,
connecting key stakeholders with smart ageing
innovations and expo highlights.
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SEE3ZRM& Connect & Match Evening

7%11:%75%’1 BERATREBEAREHEBRRTES, B Offered an exclusive platform for industry leaders to

EXRRELHRESEEE, FHRIRESEAIKE, foster dialogue, partnerships, and opportunities in
the silver economy.
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EZ3ZTE Study Tours

RESHETZAERE, SHEENEERE, AR

HBRIEZ.

HSMEHER N TR B EIRSIER, bR R

Delegations also be arranged to visit elderly care
facilities in Hong Kong to help Mainland Chinese and
overseas institutions gain a deeper understanding of
the local elderly care services and strengthen
connections with various types of institutions.




A“’"“iﬁ%ﬂ]ﬁ Integrated Marketing Campaign
° BIZETh= Pre-Expo Media Brlefmg
A (BIREEREERS 2026)

PIRASE

NEZHE, S|BEERT, AET 0, @ B EHEHR

. REESIZE2026

= 1§L

Released the “Retirement Life
Planning Survey 2026” and event
details. The report generated

media attention and promoted the
expo.




BASiHRAE Integrated Marketlng Campalg
: 159I~ Out-of-Home |

}EKI‘—

IE_U }i (ﬁL’I = .

12.07. 2026 01 08 2026 17.07.2026 - 30.07.2026

E+1E8 Bus Body (20%8 buses) E+uf Bus Shelter (30i# panels)
Y9 HBRAIT108 AR EISEHBRAIT107TEANR

Approx. 1.1M daily impressions Approx. 1.07M daily impressions



B EHHRHE Integrated Marketing Campaign
- 53 Out-of-Home

iy

FEehe
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06.2026 - 07.2026 02.07.2026 - 01.08.2026

PHE=E R85k Tickets & Posters

: == S A LED EF - EREIS
Eg% 6%?%%555?{%%%?5 /000 SRAHERANIA LED billboard - Shopping Arcade, Convention Plaza

Delivered 60,000 tickets and 4,000 copies at
public housing estates, community centres and
elderly facilities

SEHFRBRARG 14 BAR
Approx. 140,000 daily impressions



B EHHREE Integrated Marketing Campaign

- &A Radio

GREERESHELEEIFEREES, BEZESSWIREIN Partnered with major radio stations for feature series
%rﬁumo and ads, effectively reaching Golden Agers and

families.
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ZiH5RM% Integrated Marketing Campaign
- ¥RE Newspaper

ﬁg%%ﬁ%ﬁﬁﬁ (ARIRE R EENR) RINES TR E, Advertisements and opinion pieces in major
EhkEBHEL BESHE newspapers (print and digital) reached millions of

readers across Hong Kong,.
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B EHREE Integrated Marketing Campaign
. BB R L3R Digital and Social Media

HRRIZERERHELINE 250 BEIRIEE.

5N, EFERBER

Social media updates from pre- to post-event
generated nearly 2.5M impressions year-round.
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Exhibitor & Sponsor Spotlights
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YHBE#RiE Media Coverage B2 AR MEO0MI L5
BRE. $|§E&%ﬂﬁﬁ%ﬁ§i§)%’"’ Extensive coverage across TV, §1 5 Bﬁﬁ n{ Hlb

e, B 130 AiRE, 8= print, and digital media, with

RBAREBRENRMEREIE. over 130 reports, significantly
boosted the expo's reputation
and public awareness.
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Algernon Yau sees golden opportunities in
HK’s aging population
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S1ERR(HEHEFERE Partner & Exhibitor Echo

BT, #E. SRS AERRHRESENER, Government, partners, and exhibitors shared event
RIRaXIERinFET=sE N, posts on social media, showcasing strong cross-
sector collaboration and influence.
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Thank You for Your Generous Support!
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12th Golden Age Expo and Summit

08.07 - 10.07.2027 | HEBE#REF() HKCEC
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